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How do you 
react to color? 
• Why do certain colors make you feel 
bouyant? 
• Why do you buy merchandise in certain 
colored wrappers? 
by Carole Boughton 
Science Sophomore 
A RE YOU in a "blue mood" when you should be feeling "in the pink?" 
Color, seen with the eye, plays upon our emotions, 
creating moods and feelings. 
Color is in the foreground and we can't escape it. 
Are you afraid to use the dramatic colors which mag-
azines show for every room? Don't be! For the colors 
of the rooms in which you live may have an astonish-
ing effect on your everyday moods and feelings. 
An athletic director at the University of New 
Mexico was thought to be kidding when he told of 
decorating his football team's dressing room in bright 
red and the opponent's quarters in pale blue. It was 
no joke, however; he was merely using color psy-
chology to his advantage. 
The common use of rose-colored lights in actress' 
dressing rooms to create a feeling of bouyancy before 
a performance further illustrates the advantageous 
use of color. 
Psychologists recently completed research of color 
in the classroom. The scientifically-painted school had 
corridor walls in yellow. Rooms with northern ex-
posure were painted in pastel rose, while blues and 
greens were used in rooms facing south. A two-year 
study showed a 24 % improvement in work, play and 
performance of kindergarten children in the school. 
Illustrating the difference in psychological attrac-
tiveness of colors is the fact that with a change in the 
color of milk machines on campus from blue to 
yellow, sales made a noticeable increase. 
There are positive and negative reactions to colors. 
You can describe red as warmth with a cozy feeling, 
or be red with rage; you can be "true blue" or in a 
blue mood; green is associated with peace and tran-
quillity and also with envy. Yellow may be sunshine-
bright or may be used negatively as "a yellow streak." 
Describe your surroundings - your clothes. What 
kind of feelings do you get? If it is a pleasant one, 
you're using color to its best advantage. 
DECEMBER, 1957 
Plumb Diamonds-Christmas Gifts 
of Lasting Value and Beauty 
e PLUMB'S QUALITY COSTS NO MORE 
Plumb's name on the box makes any gift twice 
as welcome, but you pay no mor·e-often less-
for famous Plumb's quality. 
e EASY TERMS-Up To 18 Months To Pay 
Plumb's ~elcome your charge account or will 
work hand-in-hand with you to arrange the 
easiest terms imaginable-as low as 10o/o down 
and up to 18 months to pay! 
e YOUR DIAMOND REGISTERED FREE 
Every Plumb's diamond is registered in our files 
so that its value can always be determined. 
e OVER 100,000 DIAMONDS SOLD 
Plumb's have sold over 100,000 diamonds, your 
assurance of fine quality and value. Compare a 
Plumb's registered diamond with any other, and 
you will agree that it is the finest diamond value 
for your money. Plumb's prices start as low as 
$85.00. 
236 Main St. 
Ames 
Explore the field 
of Journalism 
Homemaker Workshop 
Jan. 11, 18, 25 
Press Building 
Christmas Party Clothes 
Beautifully Cleaned and Pressed 
Sta·Nu 
• PROCESS 
Ames Pantorium 
410 Douglas CE 2-4302 
FREE PICK-UP AND DELIVERY 
13 
